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INTERNETDA MUQADDAS MATNLARNING MARKETINGI MASALASI

O'zbekiston xalgaro islom akademiyasi ,qgiyosiy dinshunoslik 1-kurs magistranti
Lugmonjon Muftillayev
Annotatsiya

Ushbu magolada mugaddas matnlarning internet orgali marketingi masalalari ko‘rib chigiladi.
Zamonaviy texnologiyalar yordamida mugaddas matnlarni targ‘ib gilishning ahamiyati, usullari va
dolzarbligi yoritiladi. Shu bilan birga, internet orgali diniy gadriyatlarning keng ommaga targalishi
va bu jarayon bilan bog‘lig muammolar tahlil gilinadi. Matnlarning noto‘g‘ri talgin gilinishi,
tijoratlashtirilishi va ekstremistik magsadlar uchun ishlatilishi kabi xavflar hagida batafsil ma’lumot
berilgan.

Kalit so‘zlar Mugaddas matnlar, internet marketingi, diniy qadriyatlar, ragamli texnologiyalar, diniy
targ‘ibot, internet xavfsizligi.

Kirish
Bugungi kunda internet mugaddas matnlarni global auditoriyaga yetkazishning samarali vositasi
bo‘lib xizmat gilmogda. Diniy bilimlarni targatishda ragamli texnologiyalar yordamida targ'ibotning
yangi usullari paydo bo'ldi. Ushbu magolada internetda mugaddas matnlarni marketing gilishning
ahamiyati, dolzarbligi va mavjud muammolari hagida so‘z boradi. Internet inson hayotining barcha
jabhalariga, jumladan, diniy ta’lim va ma’naviy gadriyatlarni targ‘ib gilish sohasiga ham kirib
kelmoqgda. Diniy manbalar sifatida muhim o‘rin tutgan mugaddas matnlar zamonaviy texnologiyalar
orgali global auditoriyaga yetkazilmoqda. Ushbu jarayon diniy gadriyatlarni saglash va keng ommaga
yetkazish uchun katta imkoniyatlar yaratadi. Shu bilan birga, bu sohada noto“g‘ri foydalanish xavflari
ham mavjud. Ushbu magolada mugaddas matnlarning internetda targ‘ib gilinishi va marketingining
nazariy va amaliy jihatlari ko‘rib chigiladi.
Internetda mugaddas matnlarning marketingi
Mugaddas matnlarning ragamli shakllarini yaratish va targatish bugungi ragamli davrda muhim
ahamiyat kasb etadi. Elektron nashrlar, mobil ilovalar va ijtimoiy tarmoglar orgali Qur’on, Injil kabi
mugaddas matnlar keng ommaga yetib bormoqda. Masalan, Qur’oni Karimning mobil ilovalari
foydalanuvchilarga oyatlarni o‘gish, tinglash va sharhlash imkoniyatini beradi.Mugaddas matnlar
insoniyat tarixining ajralmas gismi hisoblanib, din, madaniyat va jamiyatning ma’naviy taraqqgiyotida
muhim ahamiyat kasb etadi. Internet va ragamli texnologiyalarning rivojlanishi ushbu gadriyatlarni
keng ommaga targatishda yangi imkoniyatlar yaratdi.

1. Elektron nashrlar va ilovalar: Qur’on, Injil, Tavrot kabi mugaddas matnlarning ragamli
versiyalari foydalanuvchilar uchun qulay va foydalanish oson. Masalan, Qur’oni Karimning mobil
ilovalari oyatlarni o°gish va tinglash imkoniyatini beradi.

2. Ijtimoiy tarmogqlar orqali targ‘ibot: Facebook, Instagram, YouTube va TikTok kabi
platformalar diniy mazmundagi videolar, gisqa xabarlar va darslarni ommaga yetkazishda samarali
vosita bo‘lib xizmat gilmoqda.

3. SEO va veb-saytlar: Diniy tashkilotlar tomonidan yaratilgan maxsus veb-saytlar
foydalanuvchilarga mugaddas matnlarni o‘gish, izlash va muhokama qgilish imkonini beradi.
Marketingning ijobiy va salbiy jihatlari
Internet orgali mugaddas matnlarning tarqatilishi yosh avlodni diniy gadriyatlar bilan tanishtirishga
xizmat qgiladi. Birogq, matnlarning noto‘g‘ri talqini, tijoratlashtirilishi yoki radikal g‘oyalarga asos
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sifatida ishlatilishi kabi muammolar mavjud. Bu esa diniy bag‘rikenglikni kamaytirishi va nizolarga
sabab bo‘lishi mumkin.
Marketingning ljobiy Jihatlari

. Diniy bilimlarni kengaytirish: Internet orgali mugaddas matnlarning ommalashuvi
yosh avlodni diniy gadriyatlar bilan tanishtirish uchun qulay platforma hisoblanadi.

. Global mulogot: Mugaddas matnlarning turli tillardagi tarjimalari dinlararo mulogotni
rivojlantirishga xizmat giladi.

. Madaniy merosni saglash: Zamonaviy texnologiyalar madaniy va diniy gadriyatlarni
global migyosda ommalashtirishga yordam bermoqda.
Marketingning Salbiy Jihatlari

. Noto‘g‘ri talginlar: Ayrim guruhlar mugaddas matnlarni o‘z magsadlari uchun
noto‘g‘ri talgin qilib, radikal g‘oyalarni targatmoqda.

. Tijoratlashtirilish xavfi: Mugaddas matnlar reklama yoki tijorat magsadlarida
foydalanilib, ularning mugaddasligini pasaytirishi mumkin.

. Ekstremizm va radikalizm: Ba’zi ekstremistik guruhlar internet orgali mugaddas
matnlarning ba’zi gismlarini noto‘g‘ri talgin gilib, 0°z g*oyalarini yoymoqda.
Xulosa

Mugaddas matnlarning internetda ommalashuvi diniy va madaniy gadriyatlarni targ'ib gilishda kuchli
vosita bo‘lib xizmat gilmogda. Shu bilan birga, mazmunni to‘g‘ri talgin qilish, axlogiy tamoyillarga
rioya qgilish va xavfsiz platformalarni go‘llash zarur. Ushbu muammolarni hal gilish uchun diniy va
ilmiy tashkilotlar o‘zaro hamkorlikni kuchaytirishlari lozim.Mugaddas matnlarning internetda
marketingi diniy gadriyatlarni saglash va ulardan ijtimoiy bargarorlikni ta’minlash yo‘lida muhim
vosita hisoblanadi. Shu bilan birga, mazkur jarayon mas’uliyatli yondashuvni talab giladi. Noto‘g‘ri
talginlar va tijoratlashtirish kabi xavflarni oldini olish uchun diniy va ilmiy tashkilotlar o°zaro
hamkorlikni kuchaytirishlari, shuningdek, ishonchli platformalar yaratishlari zarur.
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Al-Quran Project — Qur’onning ragamli manbalari va talqinlari.
Bible Gateway — Injilning ragamli versiyasi va talginlari.
Islamic Finder — Islomiy resurslar va ma’lumotlar platformasi.
Sefaria — Tavrot va yahudiy mugaddas matnlarining ragamli arxivi.
Faithlife — Diniy qadriyatlarni o‘rganish platformasi.
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THE ISSUE OF SACRED TEXTS MARKETING ON THE INTERNET

Lugmonjon Muftillayev 1st-year Master’s Student in Comparative Religious Studies, International
Islamic Academy of Uzbekistan
Abstract

This article examines the issues related to the marketing of sacred texts through the internet. It
highlights the importance, methods, and relevance of promoting sacred texts using modern
technologies. Additionally, the dissemination of religious values to a broad audience and the
challenges associated with this process are analyzed. Detailed information is provided on risks such
as misinterpretation, commercialization, and the use of sacred texts for extremist purposes.
Keywords: Sacred texts, internet marketing, religious values, digital technologies, religious
promotion, internet security.

Introduction
In today’s globalized world, the internet has become an effective tool for delivering sacred texts to a
global audience. Digital technologies have introduced new methods for spreading religious
knowledge and promoting moral values. As a critical component of religious resources, sacred texts
are now being accessed by people worldwide through modern technological advancements. While
this process creates significant opportunities to preserve and share religious values, it also presents
risks of misuse. This article explores the theoretical and practical aspects of promoting and marketing
sacred texts on the internet.
Marketing Sacred Texts Online
Sacred texts are integral to human history, playing a vital role in religion, culture, and society’s
spiritual development. The advancement of digital technologies has created new avenues for
disseminating these values to a broader audience.

1. Digital Publications and Applications: Sacred texts like the Quran, Bible, and Torah
are now available in digital formats, making them easily accessible to users. For instance, Quran
mobile applications provide opportunities to read, listen to, and interpret verses.

2. Promotion via Social Media: Platforms like Facebook, Instagram, YouTube, and
TikTok are effective tools for disseminating religious videos, brief messages, and educational lessons
to the masses.
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3. SEO and Websites: Special websites created by religious organizations allow users to
read, search, and discuss sacred texts.
Positive Aspects of Marketing

. Expanding Religious Knowledge: The dissemination of sacred texts through the
internet provides a convenient platform for introducing religious values to younger generations.

. Global Dialogue: Translations of sacred texts into various languages foster interfaith
dialogue and understanding.

. Preservation of Cultural Heritage: Modern technologies support the global
dissemination and preservation of cultural and religious values.
Negative Aspects of Marketing

. Misinterpretation: Certain groups misuse sacred texts for their purposes, spreading
radical ideas.

. Risk of Commercialization: Sacred texts used for advertising or commercial purposes
can diminish their sanctity.

. Extremism and Radicalism: Some extremist groups misinterpret parts of sacred texts
and use them to propagate their ideologies.
Conclusion
The online dissemination of sacred texts is a powerful tool for promoting religious and cultural values.
However, ensuring accurate interpretation, adhering to ethical principles, and utilizing secure
platforms are critical. To address these challenges, religious and academic organizations must
enhance collaboration, develop reliable platforms, and promote ethical marketing practices.
Recommendations:

1. Establish reliable and supervised platforms to ensure the correct interpretation of
sacred texts online.

2. Uphold ethical principles in religious marketing processes.

3. Strengthen collaboration between religious leaders and
technology experts to mitigate online risks.
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