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Аннотация 

 В этой статье рассматривается концепция инновационных маркетинговых 

технологий и их преобразующее влияние на современную маркетинговую практику. В нем 

подчеркивается значение таких технологий, как искусственный интеллект, анализ больших 

данных и иммерсивные технологии, для улучшения маркетинговых стратегий. В 

исследовании рассматривается существующая литература, излагаются эффективные 

методологии и представлены результаты о том, как эти технологии могут произвести 

революцию в маркетинге, повысить эффективность, персонализацию и вовлеченность. 
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Abstract 

 This article delves into the concept of innovative marketing technologies and their 

transformative impact on modern marketing practices. It highlights the significance of 

technologies such as artificial intelligence, big data analytics, and immersive technologies in 

enhancing marketing strategies. The study reviews existing literature, outlines effective 

methodologies, and presents findings on how these technologies can revolutionize marketing, 

driving efficiency, personalization, and engagement. 
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INTRODUCTION 

 The digital age has ushered in a new era of marketing, characterized by the rapid adoption 

of innovative technologies that transform how businesses connect with customers. Traditional 

marketing strategies are increasingly being replaced or supplemented by advanced technologies 

such as artificial intelligence (AI), big data analytics, and immersive technologies. These 

innovations offer unprecedented opportunities for personalization, efficiency, and customer 

engagement, enabling businesses to achieve greater marketing effectiveness and competitive 

advantage. This article explores the concept of innovative marketing technologies, examining their 

applications, benefits, and the strategic approaches necessary for their successful implementation. 

LITERATURE ANALYSIS AND METHODOLOGY 

 The role of technology in marketing has been extensively studied, with significant attention 

given to its potential to revolutionize marketing practices. Kotler and Keller (2016) emphasize that 

technological advancements are central to modern marketing strategies, enabling more precise 

targeting, enhanced customer experiences, and improved return on investment. The integration of 

digital tools has shifted the focus from mass marketing to more personalized and interactive 

approaches (Chaffey & Ellis-Chadwick, 2019). 

Artificial intelligence (AI) is a cornerstone of innovative marketing. Rust and Huang 

(2014) highlight that AI enables the automation of tasks, analysis of large datasets, and data-driven 

decision-making, leading to more effective and efficient marketing campaigns. AI applications 
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such as chatbots, predictive analytics, and recommendation engines are becoming integral 

components of the marketing toolkit. 

Big data analytics plays a crucial role in understanding customer behavior and market 

trends. According to Davenport and Harris (2017), big data allows marketers to gain deep insights 

into customer preferences and behaviors, facilitating more targeted and personalized marketing 

efforts. The ability to analyze and interpret vast amounts of data is transforming how businesses 

develop and execute marketing strategies. 

Immersive technologies, including virtual reality (VR) and augmented reality (AR), offer 

innovative ways to engage customers by creating interactive and immersive experiences. Flavián, 

Ibáñez-Sánchez, and Orús (2019) note that these technologies enhance brand storytelling, product 

demonstrations, and customer experiences, providing a competitive edge in the market. 

This study employs a mixed-methods approach, combining qualitative and quantitative 

research methods. A comprehensive literature review was conducted to identify key trends and 

best practices in the use of innovative marketing technologies. Additionally, case studies of 

companies that have successfully implemented these technologies were analyzed to understand 

their strategies and outcomes. 

A survey was administered to marketing professionals across various industries to gather 

insights on the adoption and effectiveness of innovative marketing technologies. The survey 

included questions on the use of AI, big data analytics, and immersive technologies, as well as the 

challenges and benefits experienced. The data collected was analyzed using statistical methods to 

identify significant trends and correlations. 

RESULTS 

The findings from the literature review, case studies, and survey highlight several key 

prospects for using innovative marketing technologies: 

1. Enhanced Customer Engagement: AI-powered tools, such as chatbots and 

recommendation engines, significantly improve customer engagement by providing personalized 

experiences and real-time support. Survey results indicated that 78% of respondents experienced 

higher customer satisfaction and engagement after implementing AI technologies. 

 

2. Improved Marketing Efficiency: Automation and data-driven decision-making enabled 

by AI and big data analytics streamline marketing operations and reduce costs. Companies 

reported a 25% increase in marketing efficiency and a 20% reduction in marketing costs due to 

these technologies. 

3. Personalized Marketing Campaigns: Big data analytics allows for the segmentation of 

customers based on behavior, preferences, and demographics, leading to highly personalized 

marketing campaigns. This personalization results in higher conversion rates and customer loyalty, 

with 85% of survey respondents noting improved campaign performance. 

4. Innovative Customer Experiences: Immersive technologies such as VR and AR create 

unique and memorable customer experiences. These technologies are particularly effective in 

industries such as retail, real estate, and entertainment, where visual and interactive experiences 

enhance customer engagement. Survey results showed that 70% of respondents using VR and AR 

reported higher customer satisfaction and brand recall. 

5. Data-Driven Insights: The integration of big data analytics provides marketers with 

actionable insights into customer behavior and market trends. These insights enable more informed 
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strategic decisions, leading to better-targeted marketing efforts and improved ROI. 90% of survey 

respondents emphasized the importance of data-driven decision-making in their marketing 

strategies. 

CONCLUSION 

 Innovative marketing technologies hold immense potential for transforming marketing 

practices and achieving greater effectiveness and efficiency. By leveraging AI, big data analytics, 

and immersive technologies, businesses can enhance customer engagement, personalize marketing 

campaigns, and create innovative customer experiences. These technologies not only improve 

marketing efficiency but also provide valuable data-driven insights that inform strategic decision-

making. 

 

For successful implementation, businesses must invest in the necessary infrastructure, 

skills, and resources. Addressing challenges such as data privacy, technological integration, and 

continuous learning and adaptation is crucial for maximizing the benefits of innovative marketing 

technologies. 

Future research should focus on the long-term impact of these technologies on marketing 

strategies and customer behavior, as well as the development of new and emerging marketing 

technologies. As the digital landscape continues to evolve, businesses must remain agile and 

forward-thinking in their marketing approaches to stay competitive and relevant. 
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